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"Eoucating famly business students necessitates teaching ndvioals 1o
deal with real situations that are often “messy” since necessary information
s either unavalable or incoherent (Suomala et al, 2005). These situations
reqire Individuals to combing knowledge, understanding, and social skils I
order to be sucoessful Taatla, 2010]" Burke et al, (2019

T 5
A0S 8088 FAMILY

Associaci6 é . SOLUTIONS

Catalana de 3 .
Comptabilitat i CATEDRA D'EMPRESA FAMILIAR

Direccié de la Universitat de Lleida



"Alcarras tracta d'una historia sobre
la pertinenca a una terra, a un lloc.
Un drama sobre les perpetues
tensions generacionals, la
superacio d'antigues tradicions i la
importancia de la unitat familiar en
temps de crisi" Carla Simon,
directora de la pel-licula Alcarras.
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Tipus d'EF

OWNERSHIP STAGES

Family Business Lifecycle

Cousin Consortium

Sibling Partnership

Controlling Owner

GERSICK. ET AL. GENERATION TO GENERATION. 1997 (Source: Gersick, Davis, McCollom Hampton, & Lansberg. 1997 Generation to Generation: Life Cycles of the family business. HBS Press)

Founder control

Sibling partnership

Cousin consortium

Ownership Dimension
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El viatge iniciatic dels herois
de les empreses familiars

En of mare de la Citedra Empresa
Familiar, mpuisaca per Mssocs
b Empresa Famidar de Unda i
Universtat de Ueida (UL), she
consobdat Fassigratura opt
de Gestid de NEmpresa Familiar,
Que forma part del 4t curs dAD
I Dwreccid d'Empre
ses (ADE). Impartida durant <

Cursos consecutius | amb un I

va

mt d'inscripcions de 70 alumnes
Pt pran ext daceptacid Que e
Fassgnatura vol proporoonar ¢+
f Condixer les
especificitats, especiaiment en
Faspecte juridic, de les empreses
famikars. Una de les dades @
sempre esth present en aques
ta inicativa docent és Nestudi de
FMstitut de MEmpresa Famiar
(UEF), que estadlexx gue o BON
cels entudiants de grau FADE tre
ballaran durant 3 seva vwada labo
ral en una empresa famikar

Nes | INStrummery

3

Amb aquesta idea, Nassgnaty
ra vol apropar ¢l mon académc 2
Fempresarial. €n aguest context,
personalitats d'agquest dmbit ofe
retuen 13 seva visid sobre aspectes
Om 3 COMVIVENCIa RENETICIOND
la preséncis de l» dona a lem
presa familkar © la creacid de nous
productes. AQuesty transmissio
de constsement v valada per
el seves expenencies i e tragec-
tores empresarals d'ext
En aquest progecte diInnovacid
docert, en o qual combinem L
formac OOca amb Fan,
tredaliant 2 for difusio de La figu
ra de herol de Nempresa familar
Que, talment Ulises © o Quixot,
5 und figura Que Inicia un viatge
NN, sortint de B seva o0 de
confort, per emprendee un repte.

una aventura, en la gual entra en
una Nova dmensid, en @ qué ha
d'afrontar &oits, fracassos, pernills,
perd sobretot aprenentatpes

MES D'UNA DECADA DE LA

CATEDRA EMPRESA FAMILIAR

La Chtedra Empresa Familiar,
mpuisacda per Mssociacd Em-
presa Famdiar de Ueida | b Uni

versitat de Uesda (UL, es va cre
ar a mitjans de lany 2011 amb s
finaktat de formentar & docéncia
L rwvestigacio per 3 un mdlor co
netement de Fempresa familar
entre professors | estudants. Un
deds seus objectiuz fundacionals
&1 collaborar amb l'empresa en
el dmb

de I recerca | I do

CENOA. Prenent com 2 exemple b

demarcacid de Usida, on o

de les empreses son familiars
es certfica | valida la necessitat
dagquesta perqué pugus analit
2 k2 bpologa dagquest bpus de
companmyies

Coldaborar, proporconar co-
neixernent i classificar-lo en gles
tons especiigues de Mempresa
familiar 36n altres de les soves
5. Relacionant-se ambd el
mén empresarial, & Citedra vol

trencar 13 distinciy exstert en
tre ¢l sector académic | ¢l profes
sional. Analitzant figures com els
pactes successoris o ef consell de
farmiia (un Organ de govern ex
dusiu de les empreses familiars)
saonsegueix entendre aquest
reaitat, sovint desconeguda, perd
moilt present 3 les Terres de Ueida
| ol conjant de Catalunya

Formant els liders de les noves

generacons, la Citedra aspera 2
far-se en les arrels per impud
sar-se cap a una Hlosofia de vida
basada en ba supervivencia | en
la pervivencia. Les empreses fa
miliars estan acostumades a pla
nificar 3 mityd | 3 TR termins, un
clememt mokt valuds | necessan
en un context com Factual, mas
cat per I3 inCertesa

Cavant de la incertesa, les em
preses familiars aposten per ser
conservadores des del punt de
vista financer | enlloc de repartyr
dividends, com fan moltes altres
el utiazen per capitaltzar-se |
AVancar en els entorns SOCecH
ndmacs amb dficuitats. En lera
postenor a la pandémia de la Co
vid-19, la Chtedra entd impartint
noves formes de gestid empresa
rial per formar als alumnes en o
nou escenarl. Fruit dagquesta s
tacd, sThan creat noves relach
ons entre productors, proveidors
| chients | s"han accelerat fend
mens com la digital cid b el te
letreball. En aguesta nova realitat,
s'han de reivindicar els valors que
aporten 2 la societat les empreses
familiars, com a prodénca finan
cera, la dapondilitat de fons pro
pis 0 els sentiments de pertinencas
| identificacid amb l'organitzacid

Per tal de donat respostes ales
noves necessaats de les firmes
2 través d'un bderatge adeguat
busguem oferir totes les eines
als estudants, gue seran el em
presars del futur. Les companyd
es familian, que continuen més
enil del seu fundador | Incorpo
ren 3 les seglents generacions
uposen compartir una séno de
components fisics | emociorals
en un entorn intim. Per abod, cal
2lgC que entengdl les dindmiques
daguestes fumes, que combinen
el sentiment proteccionsta amb
Fobertura extenor. Es necessan
que ¢is canvis generacionals es
portin a terme mitiangant una
transicd gradual que permet L
voluntat dassegurar [ continul
tat i 1a rrarsmissd del negoci
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Abstract

This study examines the effects of different intrinsic and extrinsic-to-potential suc-
cessors’ factors on the willingness of potential successors of family farms to con-
tinue training in the future. Building on socioemotional wealth (SEW) theory and a
knowledge-based view, we consider the potential successors’ (yet students in agri-
cultural schools) perspectives, and conceptually and empirically examine whether
they believe intrinsic factors, namely, their own personal interest and willingness to
create a new business, as well as extrinsic factors, namely, confidence in farm viabil-
ity and the fact that they have been instituted as successors, influence their willing-
ness to continue training in the future. Our unique data on 156 students enrolled in
agricultural schools in Catalonia (Spain) reveal that while intrinsic factors increase
potential successors’ tendency toward continuous training, extrinsic ones, contrary
to our expectations, do not. These findings address an important practical issue in
terms of family farm successors’ perceptions, offering contributions to agriculture,
family business in general, and family firm succession literature in particular.

Keywords Family farm - Training - Knowledge acquisition - Successors -
Socioemotional wealth - Knowledge-based view
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Article
The Survival of

Family Farms: Socioemotional Wealth (SEW)

and Factors Affecting Intention to Continue the Business

Manel Plana-Farran *' and José Luis Gallizo

check for

updates
Citation: Plana-Farran, M.; Gallizo,
J.L. The Survival of Family Farms:
Socicemotional Wealth (SEW) and
Factors A ffecting Intention to

Continue the Business Aeoriculture

Faculty of Law, Economics and Tourism, Universitat de Lleida, 25001 Lleida, Spain; joseluis.gallizo@udl cat
* Correspondence: manel. plana@udl.cat; Tel.: +34-973-703-206

Abstract: This article addresses the problem of succession in family farms in a context of generational
change. Family businesses are characterized by their long-term orientation and by having a positive
effect through environmental goals that remain in place generation after generation. The general
increase in average age among farmers is seen as a barrier to more sustainable land use, and
the survival of family farming therefore depends on the availability of a successor in the family.
Socicemotional wealth (hereafter, SEW) is understood as the affective endowment of family members.
This study adopts the SEW dimensions conceptually validated to analyse the effects of psychological
and socioeconomic factors on potential successors’ intentions. The results of a survey administered to
students attending agricultural schools in Catalonia show that intentions to assume the management
and ownership of the family farm increase in line with individuals’ interest in creating their own
business, their ability to take over the farm, and their emotional inclination to continue the family
legacy. In addition, SEW was measured in relation to the potential successor and not the incumbent,
as has typically been the case in previous work, bringing this important research subject as a principal
actor. Finally, an empirical validation of a short FIBER scale, i.e., REI scale, was obtained that relates
individuals’ intentions to succeed the family farm to the socioemotional wealth of business families,

testing suitability of the REI scale as a measure of intention to succeed.

Keywords: family farms; succession; continuity; socioemotional wealth
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Mindfulness and Next-Generation Members of Family Firms:
A Source for Sustainability

Unai Arzubiaga ', Manel Plana-Farran

240D, Agnes Ros-Morente 3 Albert Joana 3 and Silvia Solé *

Department of Financial Economics I, University of the Basque Country, 48008 Bilbao, Spain;
unai.arzubiaga@ehu.eus

Department of Business Administration, University of Lleida, 25001 Lleida, Spain

Faculty of Education, Psychology and Social Work, University of Lleida, 25001 Lleida, Spain;
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Faculty of Nursing and Physiotherapy, University of Lleida, 25198 Lleida, Spain; silvia.sole@udl.cat
Correspondence: manel.plana@udl.cat

Abstract: Family businesses are considered complex organizations where emotional and management

challenges need to be faced. This is even more difficult when time of succession arrives and the new

members are expected to engage with the business. In this study, a total of 204 university students

were asked about their present and future situation regarding the family business. Mindfulness

levels were also evaluated using the Mindful Attention Awareness Scale. There were no significant

mindfulness level differences between students who pertained to a family business and those who

did not. In the first group, however, those students who were sure about their future in the family

check for

updates business, and had more motivation about it, obtained higher scores on the mindfulness scale as

well as being more satisfied with their social relationships. It could be concluded that certainty and

Citation: Arzubiaga, U.; Plana-Farran,
M.; Ros-Morente, A ; Joana, A.; Solé, S.
Mindfulness and Next-Generation
Members of Family Firms: A Source
for Sustainability. Sustainability 2021,

13, 5380. https:/ /doi.org/10.3390/

motivation about their future in a family business of young family business members correlates with

higher mindfulness levels and social well-being.

Keywords: family firm successor; mindfulness; family firms; intention to join; future expectations
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Font (Bon Preu) i Carandell (Benito}: “Lempresa és
un germa més dins de la familia"

Les dues empresaries osonenques han creat la plataforma D-ONA per invertir en
companyies liderades per dones
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